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ABOUT

Sponsorship

Leverage ATE to showcase your brands, products,
services, trade development, cultural tourism and
sustainable eco system opportunities to create
more audiences and awareness in Africa for your
brand and services.

© African Trade Exhibition, All right reserved



Sponsorship Opportunities



LOGIN

Place sponsor’s logo
and content on the login
page. This can be an
exclusive item so shared
with multiple sponsors

Session

Create a dedicated
sponsor session for the
main event, where the
sponsors speaks.

GO BEYOND A VIRTUAL BOOTH

Offer a variety of ways to spotlight sponsors

CONTESTS

Sponsor a contest -
enabling sponsor’s name
to be tied to the contest
as well the participant
details

Panel

Offer a speaking
opportunity within
a planned panel
at the event.

SESSION
ADS

Logo can be visible in
either a sponsor’s
session or against other
planned sessions

Fireside
Chat

Sponsors have dedicated
time to connect via a

Fireside chat or Q&A
session

LOUNGES

Host a lounge to enable
networking of up to

16 participants in an
informal format.

Virtual
Booth

Sponsors can manage
own booth by being able
to share their collateral &
manage their leads

=g Virtual Hybrid
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BREAKOUT
ROOM

Host a breakout room.
Room can be targeted
for groups or the general
population.

SPONSOR
ROI

Sponsors have access
to how audience engage
with them either from
the booth to the
sessions
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SPONSORSHIP

Company
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Get in Touch
Social Links
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<7 Chat

#FDBD3Y

Company
QPOE, +102 peoples

Tag Name

Tag Mame

Sessions

10:00am

The Hybrid event platform
to converge your online &
offline event

12:00pm

£ Company
@m +102 peoples

Restart 2021

‘The era of experiential digital events.

[

Relevance of Digital Logistics and Supply Chain
Management during COVID-19

Company
QQPOE. +102 peoples

Tag Name Tag Name Tag Name Tag Name

Engagement that drives
business results.

Relevance of Digital Logistics and Supply
Chain Management during COVID-19

0093500

Restart 2021

The era of experiential digital events.
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Relevance of Digital Logistics and Supply Chain
Management during COVID-19

Restart 2021

The era of experiential digrtal events.
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Relevance of Digital Logistics and Supply Chain
Management during COVID-19




SPONSORSHIP

- Rooms
African Trade Exhibition

This Room

Best Hybrid Event Practices
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Login

Place sponsor’s logo and

content on the login page.

This can be an exclusive
item and can be shared
with few sponsors.

PROPEL YOUR BRAND

ATE Offers wide range of visibility & exclusivity

Event
Ticket

Include sponsor’s logo
on event ticket to
increase sponsor’s
brand visibility even
before the event start

Sponsored
Ads

Sponsors can run ads
on the platform and can
be priced based on the
event section & degree
of visibility

Community
Banners

With multiple community
banners organizers can
highlight their sponsors
with enticing graphic

& message.

Invite
Mailer

This is a highly exclusive
feature to promote the
sponsors with brand
mention and logo

g Virtual Hybrid



Login page with sponsors logo & banners

Login page:
Highly exclusive

Orientation and Learning Series
Sign in to your account

i 5 B Email Address

- Sponsors can:

Orientation & * Place their logos

Learning Session | . +  Get a dedicated
banner

Lorem ipsum dolor sit amet, consectetuer adipi-
scing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam

Register Now >

2 ® 8 P TS
- ---.-:3 y —'
P *;.!. __'l. :.: '
b \qg el - African Trade Exhibition
"
L T o

Powered by Reyes Definido Solutions




Add Ticket

icket Marme *

icket Type

Free Ticket

nter NMumber Of Tickets *

The event is sponsored by brand 1 and brand 2.

Associate Ticket To People Groups (&0

Highlight your Brand
as key sponsors

e Mention brand name
of our key sponsors

e Addalineortwo
about our sponsors



Sponsored Ads

Company
h in View, Califor
TogName  TogMame  TagNems Tag Name

Get in Touch
Social Links

Get a laptop free
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12:00pm

Restart 2021

‘The era of experiential digital events.

Restart 2021

The era of experiential digital events.
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Increase sponsors
brand awareness

Sponsored Ads will
be displayed at

Reception area
Event feed
Agenda section
Attendees section
Session
Room list
Lounge list
Speakers list
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Community banners

The Future
Of Events

The Future of Events e EVG nt p ri m e rea l. eSta t e

10 - 20 February 2022

- R i) (‘s ) (o) (i * Highly visible
Engagement that drives - - ghly

business results @ b IR SS cornmunity
The content of the sessions is beyond excellent! | am excited to use what I've b a n n e rS

d 450Likes [J 32Comments > Share . Can inClUde CTA to
® oo an event section or an
. external link.

. Powered by Reyes’s HYbrid Event Platform

Sessions

View all

The excitement is building!

Today, 24 Feb i ) ; Today, 24 Feb | by Today, 24 Feb =) g 1 Today, 24 Feb
10:00am - 1:00pm ; z 10:00am - 1:00pm o 4 + 10:00am - 1:00pm ; z 10:00am - 1:00pm

The future is hybrid [ ROI | [ Virtual | [ ROI

Driving business results with Reimagine events with Hubilo Increase sponsorship at your next

events event dy 450 Likes [3 32Comments  g> Share

Engagement ROI Metworking Virtual Hybrid Experiential ROI Sponsors Hybrid &

SR O SBRLO &SRO

Banictar Baniotar Baniotar

Jermaine Erickson
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Invite Mailer

Invite Mailer Reach maximum
attendees

i e  Maximum visibility

s e e e Mention sponsors
name

e (Caninclude links
to their website etc

Email Title *

Start interacting with your fellow attendees at the <|event_name|=

Email Body *

Hello <|first_name| >,

Congratulations! You are now officially a part of <|event_name|>.
You may now start setting up meetings and interacting with your fellow attendees who will be
attending the event.

The event is sponsored by - Sponsor 1, Sponsor 2, Sponsor 3




Premium
Booth

Allows your exhibitor
/sponsor to manage their
own virtual booth and
analytics.

Team
Members

Add booth members
to engage with more
attendees. Sponsors
can add up to
20 members.

Make your brand shine with dynamic virtual booth

Featured
Booth

Increase the visibility

of a booth by featuring it
on the reception page of
the event.

Marketing
Collaterals

Promote your business
by adding downloadable
collaterals. Sponsors
can add up to 10
collaterals.

MORE THAN A DISPLAY BOOTH

Spotlight
Banner

Sponsor can brand their
booth with spotlight
banner. It can be either
be an image or a video

Product
Listing

Drive sales by listing

your products with
images, descriptions

and CTAs. Sponsors

can add up to 20 products.

Listing
Banner

Display & highlight our
sponsors/exhibitors with
listing banner. Banner
size may vary.

Product
Videos

With product videos
sponsors can educate
their audience &
increase brand
awareness.

“ g Yirtual Hybrid

Small
Banner

Enhance the visibility of
sponsors with small banner,
which are displayed in the
reception and session area

Custom
CTA

Drive attendees actions
with custom CTA to
provide offers,
exclusive access etc.




Interactive Virtual Booths

One-stop Virtual
Booths

........

3 Compeny’s Vinuel Booth

=|

Booths allow exhibitors
and sponsors to create a
branded one-stop virtual

booth with:

e Videos

. Product ads

. Contact Information

o Downloadables content

e Special CTAs
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And the interactions can
continue within the side

panel



Featured Booth

Speakers EEEE3

Featured booth In
reception area

* Bannerimage
* Chat and bookmark

Cambrid Events

Exhibitors o

= -

¥ B Tecise ' F:h ital Flnml
& oo — v m?fgm;‘;




Booth listing Banners

Showcase our
sponsors

e Different sizes
& priority
* Filter booth by tags




More ways to promote Sponsors

VIDEOS (7)

-4 HUBILO

Product & Services(6)

Peoples 15

Ample Of Opportunities

Videos

Product & Service
Listings
Downloadable
Marketing Collaterals

Team members
Custom CTA



Sponsored
Session

Be on the spotlight by
sponsoring sessions
that are relevant to
your business.

Sponsored
Speaker

Enhance your thought
leadership by adding a
sponsor’s speakers as
part of a sponsored
session.

SPONSORS FRIENDLY SESSIONS

Session
Files

Increase your brand
awareness or spread
your key messages by
adding files in
high-traffic sessions

Grab attendees attention by being part of key sessions

Session
Banner

Include your logo

and messages in session
banner for prime
visibility.

Session
Polls & Q&As

Engage with attendees
by including your

brand related questions
in polls and answering
attendees questions.



Sponsored Session

Get more eyeballs with
sponsored session

Flelevar.lce of Digifal Logistics and=SuppIY 'Ci'lﬂain t\il:‘arl.'iag(-.ime:lt during COVID-19 ® S p O n S 0 rs lo g O S & i n fo
o] | et -  Sponsored speakers
e Sponsors

files & documents

Eric Samuels Janet Jameson Mario Hernandez Melissa Richards Raj Singh Sunil Patel

Files and documents

Sponsors

ﬁ Hubilo

Compan Co i Y Compan
& °2y G&?ﬁpegy ’ C @sm;'my

peoples peoples . peoples



Featured Sessions

Furture
Cvenis

Featured sponsor
sessions in reception
area

The Future of Events

10 - 20 Febmuary 2022

Engagement that drives

business results. |
e Banner image

e (Chat and bookmark
* Add to attendees
calendar

. Powered by Reyes’s Hybrid Event Platform

Tk, 74 Feh - . . daw, 74 Fe ; . ol - . g Toeday. 7d Feb
r] = : r]
i ixn PO - 1 o [ (e O IR ]

Thiz fsture Is hybeld =B

Drraing business results with Aelmagine everds with Hubibo Increase sponsceship at youwr nexl
overs e

8RO SRE O i



Session Polls & Q&As

Sessions

Session

Which framework do you like the most?
ReactJs
Vuels

AngularJs

What kind of a person you are?

Morning Person

Evening Person

What kind of a person you are?

Lorem ipsum dolor

Lorem ipsum dolor

@ Lorem ipsum dolor

Session

Pooja Kapoor asked

| want to ask this question that

Ask Anonymously / Cancel m

A

L ‘f'_. Joey Matthews asked

Does the speaker choose the question and answer itin live or how does it
works?

& Chessa Gregory asked

.

Does the speaker choose the question and answer it in live or how does it
works?

Vanessa Heart asked

g Virtual Hybrid

In-session sponsor’s
Interactions

e Polls
e Q&As
e Expressive Chat




BUILT FOR COLLABORATIONS & LEARNINGS

Segment your attendees in targeted sponsored rooms

Single
Room

Host a single breakout
session with fix time
limit and highly
targeted attendees

Multiple
Rooms

Sponsor can host
demos, product
presentations etc. in
multiple rooms.

Room
Banner

Include sponsor’s
brand logo and
messages in room
banner to amplify
reach.



Sponsored Rooms

D TORITEN
1| | Bimbo M:):eg

ah 0 433
0000 0O =

This Room

Cambridge Events
I v 0O @

L7 1) Share your details

% Demo Room

Branded Sponsored
Room

e Sponsor logo & info

* |nteractions enabled by
side panel

e Hostdemos, product
presentations etc



CONNECTING SPONSORS & ATTENDEES BEYOND CHAT

Helping our sponsors build connection with attendees

Sponsored Scheduled
Lounge Meeting
Exhibitors and sponsors Organizers can arrange
can have their own pre-schedule meetings
branded lounges where between sponsors and
they can engage prospects to drive

with attendees. business results



Sponsored Lounges

gggggg

Lounge
Comp; v X
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i ~
(A . + g + Data Science =+
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Science + ~ Events + + "
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e
| 01
Events Reimagined
0 you love most about planning events?

Calling all event organizers!

X
é ®

Breakout Roundtable

&

Effective ROI strategies

— » |
-3 / C

1 4 \ |
dhN 4

00000 =D (=

Mimic in-person networking

Branded lounges
Sponsored topics

Engage sponsors and attendees
Select from 1:1 tables or 4,10 and

16 seats




Pre-scheduled Meeting

Meeting with Pat Parker

Pre-scheduled meeting

> 8 with Prospects

e Set up by the event
organizer

e Organizer can limit the
number of meetings

e Audio/video call
& more



ENGAGEMENT THAT’'S FUN & AUTHENTIC

Amp up the fun quotient with games & contests

Event
Notification

Reach our attendees
with event notifications
that drive sponsors
actions

Polls &
Q&A

Include sponsors’
questions in polls or
allow sponsors to be
answer audience
questions.

Leaderboard

Incentivise attendees
to engage & interact
with your brand as
sponsors using point-
based leaderboard.

Games &
Contests

Sponsored a game or
contest to promote your
brand. Make it unique to
your brand.



Event Notifications

Images & Videos Introduction Polls My Paosts

rives
& b

The content of the sessions is beyond excellent! | am excited to use what I've
learnt here to my next hybrid events!!

d 450Likes [ 32Comments 2> Share

€

1 a . Eric Carter
.4.‘f" l oA IR
g

The excitement is building!

On a high exclusivity basis
ATE notify our attendees
about our sponsors

Examples
e Exclusive offersin
a sponsor booth
° Free downloadable
ebook from a sponsor




Sponsored Polls & Q&A

Session Event

Mark Mason

| Hybrid evets are the future. There is absolutely no doubt that the
" events industry has changed completely, and all marketers need to

embrace a hybrid strategy going forward.

Anthony Parker

{ Zy Cansomebody DM me this Presentation please

Carlos Neesom

its there at the bottom of this page

Kushal Tailor

Hello everyone, this is Kushal here

N Hello everyone )

10 L r-'|

ne, this is Kushal here

How are you?

Session

Which events will you continue hosting?
Virtual
Hybrid

In person

231 voles

What is your main objective from events?

Networking
ROI

() Engagement

231 votes

Where are you from?

APAC

Europe

(+ North America

s g Virtual Hybrid

Where genuine
connections are made

Sponsors can:

Chat with attendees,
use emojis &
reactions.

Put their questions
In polls

Answer questions in
Q&A



Leaderboard

ae

African Trade Exhibition

Exhibitors@zzmzs

Hybrid

;j 'Micbonic
102
’ ceﬁ ;eoples

Leaderboard

2,654 Points

View Profile

Experiential -

RANK

02

Chessa Gregory :

Chessa Gregory

2,644 pts

Victoria Labeja (me)

Jermaine Erick

Marty Patrick

Casey Johnson

|
. &)je Alex Brown
7 ,ﬂfﬁ !

g Anjali Pandya

g | Pat Parker

10 ‘:ﬂ] Finley Taylor

1 ?‘k Justin Jackson

Ben Kumar

2,654 pts

David Gonzalez

2,554 pts

2550 pts

2,345 pts

2,340 pts

2,245 pts

2,220 pts

2,146 pts

2,087 pts

2,003 pts

2,003 pts

s 9 &

¥ =

il 8 Points

t » 0

Chessa Gregory

Marketing Manager Product Manager at Tecise
2,644 pts 2,654 pts 2,554 pts

Victoria Labeja (me) 2550 pts

Product Manager af Hubilo

2,345 pts
at Phygital Flow 2,340 pts
2,245 pts
2,220 pts
2,146 pts
2,087 pts
F|nloy Taylor 2,003 pts

Oper; s Head at Transoftm

2,003 pts

Gamification that drives
sponsors engagement

Point-based leaderboard
Incentizes your attendees
to interact and engage with
each other, your brand and
sponsors

Virtual Hybrid



ase

“gF Yirtual Hybrid

Games & Contests

L - -
Future of Events = Hubilo f _D' = r) o [
1 e Rocept "“'"f:q" Lounge Rooms Exhibitors

Hubilo is to me!
Ra"y the troops Tell us in 5/6 lines what Hubilo means to you. We'll be thrilled to hear what you have to sayl Bast 3 will be rewarded with exciting prizes! C
g i ze . i i
-
J8H ¢ Built-in games &

' contests

& Pooja Kapoor
o o 3
y L

Our Sponsors and

. exhibitors will enjoy
PO € these contests as much
® N O as our attendees do, as
¢) 4= - ga= = D they drive even more

~. ¥ ) Joey Matthe:
?mj oey Matthew

=

Hubilo is SOUL to me. After joined Hubilo My life is completely changed from each wa

dy 450Lkes [J 32Comments 2 Share ; , ¥ & y personally, professionally, friendly, and working with each of my colleagues, who acc
1 2\ Sophia Williams slarsta sarh nthar ek L
& ,,fr( e i @ ]
= 7 1Uke + Posted 2 minutes ago Ishaan Panwar Kothiyal r
Associate Product Manager at Hubio -
g.‘ Olivia Edwards oo y = m
vV i 3 ¥ - i Hubilo is a feeling - one that connects, drives and move us to do better everyday. To striv
| e " 8, to seek and never give upl That's what Hubilo is about.
Ruchit Chanchawat !
Lead at Hubilo ) 1lie + Posted 6 minutos ago
Hubilo is a Like a Family event we fight we we cross over tuff times and and than there
are moments we smile enjoy have fun just like a Family event and finally we come as w
'y 450Likes [ 32Comments 2> Share arvior and wine the race
fy 450Likes [ 32Comments 2 Share
&l, Anush Shukda
@ b4 ) 1like » Posted 21 minutes ago Lead at Hubilo
Hubilo is bliss to mel
\ David Gonzalez — TREER e m
¥ ric Carer \ .
‘I' -
i - Adarsh Nair / 1lie  Posted 26 minutes ago 0
| = BOR at Hubilo =
Yy 450 Likes m
Being a completely remote company Hubilo has created a bond among all the Teams
& i s, - o 1Y | and that is what | love about Hubilo. PS -1 also love Hubilo's future-proof platform
: i1 s b Abhivendra Singh Parihar !
Tech Lead at Hublo

) 1like « Posted 1hour ago



COMMAND CENTER FOR SPONSORS

Booth
Dashboard

Sponsors can manage
their own booth,

including product listing,

banners, CTA & more.

BOOTH
ANALYTICS

Sponsors can measure
their event ROl with a
gamut of data, such as
engagement, product
interactions, & CTAs

Give sponsors the tools & data to get the most out of the event

LEAD
GENERATION

Track leads and

sales with Custom CTA,
product purchase,
business card exchange
etc.



Sponsor booth Dashboard

% i
Vis

ual

Design Conference

BASIC DETAIL

Intel

Basic Details

Large

Listing Page Banner

More Go, Wherever You Are with
the Intel® Evo™ Platform

Booth Name *

Intel

Premium Booth Options

We give our sponsors
full-control

SPONSORS CAN:
* Manage their booth
Info & team members
e Product images
& videos

e Files, tags, CTAs etc



¥ Virtual Hybrid

ponsor booth Analytics

@/ e ' Vishal Goradia

African Trade Exhibition -

TOTAL LIVE VIEWS

Track Sponsors ROI

TOTAL REPLAY AVG. REGISTRATION PER S/

PARTICIPATION AVG. TIME SPENT ON SESSIC OTAL CHA TOTALQ

te | am Visual Design Conference : > @

Sponsors can:
| ] e (Gain eventinsights
| R e Track & measure
leads

— ] \’ﬁh:bﬁ'adhaM ° CTA repo rts a nd
lu ’ much more

Vishal Goradia

Networking

LOUNGE ROOMS 1:1 MEETINGS

LOUNGE MEETINGS ( NO. OF MEETINGS

LOUNGE PARTICIPATION ROOM PARTICIPATI MEETING PARTICIPATION 9

AVG. TIME SPENT IN LOUNGE AVG. TIME SPENT IN RO




POST-EVENT GOODIES FOR SPONSORS

Delight our sponsors beyond the event end date

On-demand
Event

Make the content
available post-event
to further enhance

Post-event
Analytics

Gain insights by
downloading various
event metrics in excel
format. Import it to CRM
for lead nurturing.



PRICING &
SPONSORHIP
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Branding

Login page

Event invite emailer
Event ticket

Sponsored Ads
Community banners
Sessions
Sponsored session

Sponsor logo on
session banner

Session survey

Rooms

Virtual Booth

Featured booth
Premium booth
Spotlight banner / video
Listing page banner
Small Banner

Booth team members

Promotional/ marketing
materials

Product listing
Product videos
Custom CTA

Investment Forum

v
v
v

Main & side creative:
All event sections
v

v

v

v
Multiple session

v
v
v
v
v
3

members

N N X X

v

Main & side creative:

Reception, Event feed, Main & side creative:

Agenda
v

v

v

v
Single session

v
v
v
v
v
2

members

DN N N

v

v

v

v

Single session

v

v
v
v

1 member

v

S S

Side creative:
Reception, Event feed Reception, Event feed

v

AN

v
v
v

1 member
v

S S

g Virtual Hybrid

Nr’

Side creative:
Reception, Event feed
v

AN

<N X X

< S
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g Virtual Hybrid

Engagement \ /

Event notification

Sponsored Polls 3 Questions 2 Questions 1 Question
Sponsored Q&A 2 answers 1 answer

Games & Contests v v

Networking

Sponsored lounge table v v v

Dashboard & Analytics
Access to booth

dashboard v Y

Access to booth analytics ¥ v

Lead Generation v v

Others

On-demand event v v v v v
v v v

Keyword tagging



EXHIBITORS &
ATTENDEES
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GOLD BOOTH SILVER BOOTH BRONZE BOOTH |ATTENDANCE a “'e

Branding

Login page

Sponsored Ads
Community banners
Branded Breakout Rooms

Virtual Booth
Booth Size

Featured booth
Premium booth
Spotlight banner / video

Session Survey
Listing Page Banner

Listing page & small banner
Booth team members
Product listing

Engagement

Event notification
Leaderboard

Session participation
Investment Forum
Networking

Pre schedule 1:1 Meeting with prospects

(arranged by the organizer)

Sponsored lounge table
Dashboard & Analytics

v

3 Banners
v

Large

<N XX X

<SS X X

5 meetings

2*16 Seaters, 3*8 Seaters,
4*2 Seaters

v

2 Banners

Medium

XN XX X

NN X X

3 meetings

1*16 Seaters, 2*8

Nr’

1 Banner

Small

v

Banner
v

v
v

DN N N
ANEERN

2 meetings 2 meetings

1*8 Seaters, 2*2

Seaters, 3*2 Seaters Seaters

v
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African Trade Exhibition
Virtual Hybrid

Want to Create Awareness &
More Audience?
Participate at a Great Virtual

Hybrid Event and See ATE
Awesomeness In Action!

BOOK YOUR SPACE NOW

© African Trade Exhibition, All right reserved.
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African Trade Exhibition
Virtual Hybrid

African Trade Exhibition
Virtual Hybrid

Ibiwunmi Ogabi

Marketing Manager
sponsor(dafricantradeexhibition.com
Whatsapp: +234 (0) 815 469 4705

Ms. Anita
Participant Coordinator

participants(dafricantradeexhibition.com
Whatsapp: +234 (0) 909 999 4705

J+2348154694705 9 contact@africantradeexhibition.com @& www.africantradeexhibition.com
B1EJiS QAFRICANTRADE101 [{) @3 AFRICAN TRADE EXHIBITION
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